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Basic Market Level Program Tracking 


Attached please find a series of graphs which track the Basic Market Level Program. 
Scanning share and pricing data is through w/e 2/12/94 and Convenience store audit data is 
through w/e 2/5/94. 

These graphs will continue to be updated weekly throughout the program period to track 
Basic’s promotional performance and to monitor the continued protection of Marlboro. 

Please note, performance in scanning outlets is now derived from individual store level data 
aggregated into the geographic markets of the program. This methodology, consistent with 
the convenience store tracking, provides a more precise read on market level performance 
in supermarkets and provides representation ol drug stores and mass merchandisers. 

Pricing data is now also derived from individual store level data aggregated in to the 
markets of the program. 
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